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It seems like there are no good news nowadays especially if
you are following closely what is happening to the financial cri-
sis that seems to affect all of us. Having worked as an archi-
tect for the last 22 years, | have experienced the depressed
early nineties when no firms in New York were hiring and if
they were, the pay was so low it was almost impossible to be
an architect no matter how much you love the profession. |
remember when Rafael Moneo, my thesis advisor at Har-
vard, told our graduating class that only about 20% will end
up being an architect or even be in design related business.

If that was true, there will only be 10 of us today practicing
architects and maybe after this economic meltdown, there
could only be 5 of us. Scary thoughts but this puts everything
in perspective.

I was in Rotterdam recently attending a conference where |
was invited as a panelist to discuss the pioneering work of de-
signers in emerging markets. What everyone wanted to know
after | gave my talk was how the economy was going to affect
China and what China was going to do about this problem.

| certainly am not an economist and the last thing | wanted

to talk about in a design forum was economic forecast that |
know nothing about. But then | realized that this is reality and
we all have to face this head on. What will happen? | would
hope these three positive things.

1. CONTENDERS VERSUS PRETENDERS: During the late
90s and early 2000, when China was going through an eco-
nomic boom, there were so many opportunities that attracted
both the talented and the mediocre from architecture, finance,
law and all walks of life to come and be part of this amazing
growth. You notice architectural firms sprouting all over the
city. Some of them local representative of reputable firms like
David Chipperfield, KPF, strong solid local studios like MADA
Spam, Shanghai Studio headed by Ben Wood, Bau Archi-
tects, young emerging firms like Scenic, Sciskew, Zero Lab,
AQ00, Kookai and a number of other practices flourished and
contributed to the everyday urban fabric of this city we live

in. Unfortunately there are other companies that are lead by
individuals that are not even trained or educated as archi-
tects/designers. These are the pretenders that | am referring
to. People who have no formal training in the profession and
calling themselves architects and or designers just because
there is an opportunity to make money in this field. Most of
them do not really care about design and have no concept

of the damage they have done to the city. These pretend-

ers practice without understanding the need for rigor and
authenticity. | certainly hope with this economy that clients will
be more careful in their selection process and weed out all
the pretenders and let the serious ones practice. The days of
pretending are over.

2. GLOBAL AS OPPOSED TO PAROCHIAL: | am constantly
asked what | think of the many foreigners practicing architec-
ture in China today and what my position is with this phenom-
enon. There is a terminology in Chinese called (chong yang)
“worshipping or looking up to the west” which is very much
prevalent even in this generation. It is my belief that the best
architects regardless of race or color should be practicing
and doing the most important projects of our generation. If
we look at New York in the fifties as a precedent, many high

- rises and significant buildings were being built during this
period and most of them were designed by foreigners who
have immigrated to the new frontier to seek out new op-
portunities. The Seagram building (1954 - 58) was designed
by Mies Van de Rohe, who was a German architect, Met life
Building (formerly the Pan am building, built in 1963) designed
by Walter Gropius (German) and Pietro Belluschi (ltalian), TWA
terminal (now called John F. Kennedy International Airport,
built from 1956 - 62) was designed by Eero Saarinen (Finn-
ish) and the World Trade Center was designed by Minoru
Yamasaki (Japanese) and built in the early 60s. This crisis

will force China to strive to be the better in order to compete
with the best to be truly a global player like New York did in
the fifties. | believe that this economy will force the Chinese to
leave our comfort (parochial) zone and start making noises in
the global stage 50 years from today. The bird nest and the
CCTV tower will not be remembered as projects designed by
Herzog de Meuron and Rem Koolhhas respectively but it will
be rembered as China’s contribution to the world. The ques-
tion we have to ask ourselves is “what can China give back to
the world?” | certainly hope that this economy will allow us to
pause and think beyond the confines of our own territory and
start fusing on how we become significant globally.

3. QUALITY OVER QUANTITY: This is by far probably the best
thing that can happen to China. People now have to think
twice before they expand. Hotel chains that planned to build
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25 hotels across China in the next 5 years might rethink and
scale down their ambitions to 5 hotels instead. Professional
firms that were hiring like crazy and handing pay packages
that were unreasonable have to think twice before hiring.

Last year this time, a design firm might receive 10 resumes

a month and some of them are probably not even that good
but today, there will probably be 10 resumes a day and the
quality of their portfolio is probably amazing. In the past, good
contractors were in such high demand that they can com-
mand whatever prices they had wanted and you should be
happy that they even say hello to you let alone agreeing to be
part for your project. Most of these work are done so hastily
that the final outcome are shoddy at best. We renovated our
house early last year during the height of the economic boom
and the main contractor and his right hand person who were
extremely talented showed up twice during the 8 months that
the project was under construction. They destroyed most of
the beautiful custom window and stair millwork that we had
ordered and did not even bother to apologize. The sad thing
was we were quite content because there were no other
choices and if we had complained, we would be left with a
cavernous concrete shell without windows and doors. With
the current economy, these same contractors are slash-

ing prices and willing to take anything from small bathroom
renovation to changing your hardware. Amazing how times
change but | believe this economy will force all of us to think
about investing in quality as opposed to just doing more with-
out being rigorous and disciplined with our approach.

If these three things happen which | believe it will, then | would
argue that the second portion of our dream when we started
Design Republic which is “to bring the best of what China can
offer back to the world” will be realized sooner than later. We
have already brought the best of the world to China and have
continued to search for new and fresh ideas from around

the world so this platform that we have started can continue
to educate and provoke the design consciousness of the
general public. Is China ready to bring it to the next level? Is
China ready to contribute to the world? Is China ready for this
responsibility? The responsibility of being a serious contender
in all the things it does. The responsibility of being a truly
global player. The responsibility of being committed to quality
over quantity in their mindset. We, and | certainly hope this
economy, will expedite this process.

25$8/8 lyndon neri
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She says: “The economic downturn is not unsettling, the lack
of shopping desire is.”

She says: “The bubble economy does not diminish taste, and
controlled consumerism cannot mend the ozone layer.”

She says: “The figures on the credit card cannot be faked to
be aesthetic talent, and punishing materialists cannot lower
the unemployment rate.”

She says: “Suppressing the desire to shop is arbitrary moral-
ism, because desire never undergoes downturns.”

This advertisement, among the many advertisements that the
Ideology Advertisement Company has written for Zhongx-

ing Department Store, best echoes my thoughts. There have
been multitudes of times, when faced with all the alluring ob-
jects | desired on the shelf, | would hypnotize myself with this
advertisement, so that | would be able to make a decision. Of
course, the figure on the price tag would be between one that
| could well afford and one that would be significantly more.

Actually | had never expected that such hypnosis could be
aggrandized over and again to become such a pertinent
guide to spending. What | mean is, when the effect of the
global financial crisis experienced by ordinary urbanites

does not seem as serious as we claim, when we’re allowed
to eat, hang out, shop, sleep, or storm into shopping malls
and supermarket during weekends and emerge with bags

of conquests, as careless and normal as ever, and when the
economic crisis is more like an oratory warning instead of real
administrative sanction, what exists then may be an opportu-
nity for us to introspect our materialistic desires, and return to
the most primitive and genuine relationship between materials
and ourselves.

Truly, had it not been to avoid unnecessary spending walk-
ing around the streets, | probably would not have had the
opportunity to so frequently stay at home, and fully experi-
ence the taste gentle metallic tinge in my Pu’er tea made in a
hand-made old iron pot bought in Kyoto priced at four figures.
Nor would | have persevered in preparing food every day to
fully use my double-layer lunch box from Muiji that cost me
more than 100 rmb (by preparing my own food for two weeks
instead of eating out, | made up for the cost of this expensive
lunch box). For me, this is something that a cheap lunch box
would have never forced me to do.

As opposed to claiming that this current economic crisis is
extricating our materialistic desires, it may be more accu-

rate to say that we hope that through crisis, we can destroy
our “bad” desires. Amidst so much financial and economic
uncertainty, consumerism should become more selective

and principled. To spend and acquire should not be rooted in
unbridled desire to possess, but rooted in filtered good tastes.

To spend appropriately and selectively to cultivate our good
taste is absolutely the best prescription against economic de-
pression. Such good taste is manifested by the resolution to
abstain from buying tasteless imported goods for six months
so that you can afford an Armani. It is practiced through hav-
ing the foresight to buying an E15 wooden stool for a lifetime’s
use, instead of visiting IKEA three times a month. It is savored
by returning to the introspection of reading a book, as an
alternative to scanning the world in broadband speed on the
Internet.

You will learn to carefully distinguish the great from the ordi-
nary, and take responsibility for everything that you do buy,
and experience the full scale of its usage and companionship.

Reports on the current financial crisis will still fill our newspa-
pers, magazines, TVs, and Internets in different ways every-
day. The rush of depressing information will continue to fill our
minds, affect our judgment and strike our hearts, the effects
of which may last six months to one year, or even three to five
years. The tick trefoil placed on my windowsill can still feel the
arrival of spring, growing new coin-shaped leaves at a speed
comparable to the fall of the various global financial indexes.
Maybe it’s time to give the plant a new flowerpot, maybe Alvar
Aalto, in semi-transparent blue or fully transparent, the classic
icon of Scandinavian design. Even if the plant withers away
by next winter, | can still use the Aalto Vase to raise goldfish or
hold candy, or simply as a multi-purpose dish in the kitchen.

I think it will very likely be the worthiest flowerpot | will ever
buy.

X: EE
Contributor: Seven

aalto vase
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[Dialogue]
LN: Lyndon Neri ~ AP: Alberto Perazza

LN: Alberto, thank you for coming to China. We are doing this
interview for Manifesto, our quarterly magazine and | will try
to make this brief as | know you are quite exhausted with all
these activities today.

AP: Thank you.

LN: Magis. | think | have asked you this question before, Why
the name Magis?

AP: Magis is an old Latin name which means “more than”.
“More than” can be used more than in a negative and positive
way and that’s the name of the company since it was founded
in 1976.

LN: When | read the description of the company, it was very
interesting to me because it states that you give a “novel
twist to domesticity”. Now as architects, Rossana and | have
always held a fascination for domesticity. Among the Chinese,
domesticity is very important. Maybe it is also a very Italian
thing. But my question would be. What is this twist about?
What is the novel twist?

AP: That is because since the beginning we have focused on
novel technologies and materials, plastics. And we were prob-
ably one of the first companies in furniture that tried to give
dignity to humble household objects. For example — the step
ladder — back in 1984 — which still exists — that ladder, was
the first designed item of household objects there was noth-
ing before. We introduced it into the market and brought it to
the furniture store the Milan furniture fair. Everyone thought it
was a very nice product, very simple product, and we spoke
with everyone about bringing the item.

LN: Perhaps it should be in the hardware fair.

AP: Yes, so we were quite happy that the reception was
good. After twenty years we can say that the product is doing
very good and selling very good. Of course, we do not know
what if that product had been selling in a different market, like
the household market. And then we continued this line with
other step ladders with a broom. Probably the first broom
that has been designed by someone. The ironing board, The
garcon trolley, for shopping. And then there was the button
that was designed by Jasper Morrison. That was in the mid
90’s and that was an item that was a sign of changes in
Magis. Awarded many different awards and attracted different
collections of many different designers. All these different
collections of Magis products really marked the step up for
Magis where we were recognized as a design company for
household objects.

LN: If you had to identify a spirit, a soul behind Magis that you
stand for, what would it be? For instance, you see Moooi, it is
obvious. You see Tom Dixon the brand, it is obvious. It's got
its thing. Whether you like their stuff or not is one thing. What
would that be with Magis?

AP: Well, Magis is probably often the materials, the research
it’s a lot about the technology that we use for many types

of products. It’s a lot of experimentation. It’s also of tak-

ing risks. That is a very good cooperation. It’s a lot of back
and forth between Magis designers. A lot of prototypes and

a lot of models. So Magis is all about this. It is technology,
resources, and the materials that we put out. The designers
must go down a road with their ideas and we make sure that
the guidance and directions of our vision is clear. People now
recognize in Magis as one of the few companies which are up
front in bringing something new with materials and technolo-
gies and of course with the design, it is not easy. It is fun also,
of course, but it is a complex exercise because from the idea
to the production stage, it can be two years. There isn’t the
speed you have in China. But that’s because today every new
thing we do has to be something that is new, something that
deserves the material, and time, so it is quite a long practice.

LLN: Obviously your father played a very important role in
starting Magis. In essence, one can argue that he is the spirit.

flo . by marcello ziliano

mago . by stefano giovannoni

air chair . by jasper morrison

deja-vu chair . by naoto fukasawa
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MAGIS (“MAH-GIS”)
1. A JESUIT PHRASE
THAT MEANS

“THE MORE”.

2. MORE, TO A
GREATER EXTENT

He obviously had every aspiration of bringing it to the next
generation. That is a heavy burden, having to carry that torch
from your father. | know that from personal experience | try to
stay away from what my father does. He has a strong person-
ality and there is absolutely no way that | could come remotely
close to what he does. So | stay away and have a certain
freedom. You don’t have that sort of liberty. You were thrown
into the family business and became part of Magis you are
entrenched deeply with it. How do you deal with it? How do
you deal with sort of an icon like Eugenio Perazzo? He is an
icon. He is the man who has created Magis single-handedly
and contributed greatly to Italian furniture design. Created a
vision in which a group of designers work.

AP: Yes, he is the founder since 1976. He is obviously the
man behind the beginning for five or six years. And yes, Magis
is a family run business. My father, Myself. The direction that
he gave to the company is something that we would like to
preserve for the future. | think that the strength of Magis is the
design and the designers that we work with and it is a very
important team. We work with some of the best names today
in design. | think it is important to preserve, to push forward
that we use designers with different views, different ideas

— it’'s quite a natural thing. The important thing of course is
the company and that we keep it going and growing. | guess
it is part of my blood so it is natural and not much pressure.

LN: Now there is obviously a shift in focus of trying to work
with not necessarily a lot of designers, but maybe focusing on
six or seven. And you’re not the only one as other companies
are also doing the same thing. What are your plans for the
future and where do you see Magis ten years from now?

AP: We have a plan. Because product development is a long
process, it can be two or three years before something hits
the market. We can’t plan now what will be the new design

in several months. We have to plan for the next four or five
years. Together we plan for the future. In terms of Magis we
will probably focus more on the connection of items rather
than single iconic pieces. More importantly from my point

of view is for Magis to continue to experiment with material
technologies. We will also shift away from plastics because
everyone is doing plastics, not only cheap furniture and cheap
companies, but companies that are manufacturing only two or
three items. We would also like to link the ideas that are most
suitable for our designers.

LN: You are one of a few companies that have started moving
away from having their own manufacturing plant. You subcon-
tract it all. Do you see this trend continuing? Do you see your
products being made in China? Or perhaps some are already
made here, are there pieces made here?

AP: A lot is based on the right partner. China as an oppor-
tunity for Magis is tempting but we never come here looking
for possibility to manufacture here. | believe that some things
certainly can be made here but not everything. Maybe in the
near future.

LN: Right now the demand is not high enough but eventu-
ally China will be a global player. We know the trend if we
look at history and we can see China going in that direction.
There will also be a Chinese or Asian dimension or context
that we have to deal with. This problem will not surface now,
but maybe in ten years time when the demand from China
becomes too large to ignore. How do you see this and how
will Magis address it?

AP: | see it as an opportunity because | believe also that the
good thing about our practice is that Magis is able to deal
with such an issue. It is important that we work in many differ-
ent countries and have the potential to explore such an issue.

LN: I think Magis’ position in the community is a strong one
because is takes ordinary, almost mundane objects and
makes something magical with design and technology. Alber-
to, this might sound cliché but | would like for you to address
to a large Chinese community on why design is important.
AP: | think today design just as we see it is important for many
because it is the key to generate ideas and somehow to view
in one context. And we have always believed in design a lot
but people in 1976 didn’t know what design was. For Magis
and for the manufacturing of our product, it is very important
to continue to push design, beautiful design, and we are go-
ing to continue this.

LN: Do you have your own products at your home?
AP: Yes, | do. | do have chairs, wine racks.

LN: Thank you and continue the good work and hopefully we

will see many Magis products all over China.
AP: Thank you

magis founder eugenio perazza
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[Foreword]

German product design maestro Konstantin Grcic, invited
by Lyndon and Rossana, showed up at Design Republic, in
a black coat, so rational, so fit and so charming. This rare
conversation involving three participants is also compact,
clear, intelligent and memorable, just like each piece of work
designed by Grcic.
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chair_one with concrete base . by konstantin grcic
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[Dialogue]

With over 200 precious chairs collected at home, Lyndon and
Rossana still regard Chair_One as one of their favorite chairs.
The reason is not only the surprise that stems from the great
contrast between the first impression and the extreme com-
fort experienced during use, but more importantly, Chair_One
creates a new logic and mode of design, which urges people
to reflect on the meaning of the product at the first sight of it.

“Ultra - simplicity does not represent compactness.” This
conversation, induced by a topic on industrial design, not
only allows us to learn the stories behind Chair_One, but also
learn the profound essence that exists at the intrinsic layer of
design, which cannot be attained with shortcuts.

LN: Lyndon Neri KG: Konstantin Grcic  RH: Rossana Hu

LN: First of all, I would like to thank Konstantin for coming to
Shanghai, and more importantly to Design Republic. Let’s talk
about KGID(i.e. Konstantin Grcic Industrial Design), why the
label industrial design behind your name? You are obviously
trying to stress this categorization.

KG: It dates back to my school time in early 1990s. That gen-
eration of designers hoped to design something different than
those in the 1980s. Designs in the 1980s reflected a desire
for freedom, which means freeing the design from all types of
restraints. However, this also kept design away from industry,
as in industrial design, designers seldom have the opportunity
to create what they want. While the subsequent generation

of designers had got rid of these restraints, and | think this

is truly an appropriate time for design to return to industry. |
named my company as “industrial design” and call myself an
“industrial designer” to deliver such a message in the most
forthright way: this is exactly what | want to do. I love indus-
trial design, which inspires and is full of challenges.

LN: | agree with you. However, what we see today is that
both General Motors and Ford (the car industry of the US)
are on the brink of closing down. In the south of China, many
factories are also facing the same problem. In fact, it is not
that we don’t believe in industry, it just seems like the world is
changing. What's your opinion on this situation? What’s your
prospect for the future?

KG: Actually it’s hard for me to predict the future. For me, it's
more like a transition phase now. It may incur both excitement
and fear. In fact, the industry in Europe has undergone a long
period of development, and this is where their advantage

lies. In Germany, we have a “dialectical mindset”, that is to
say, nothing is taken for granted. There are many conflicts in
today’s world, and many events are happening. This re-
quires people to keep learning about how to seek strength

of breakthrough and innovation in both positive and negative
conditions.



LN: Back to industrial design. Let’s talk about Chair_One.
When | saw it for the first time, | was really not sure if | liked it.
Typically, when one judges a product, two criteria apply: first,
how the design looks, second, what is the intrinsic value? But
now | can say for sure, Chair_One is one of my favorite chairs.
Especially after reading & listening to the concepts behind,

| feel it not only exhibits a structure, but also expresses a
deeper emotion.

KG: Exactly. Everything in the world is connected in some
way. Chair_One is an adventure, and Magis gave me this
opportunity. | want to create a “simple” design language, and
a kind of logic with revolutionary power. Actually, the first im-
pression of many people on this chair is it's so ugly. “Is it really
something for people to sit on?” However, for those who de-
velop a favor for this style, it's a conceptual victory. You know,
no one did ultra-compact designs 20 years ago, and over the
past 5 years, almost everybody has been doing them. But it's
very difficult to make real ultra-compact furniture. | hope the
design of Chair_One will make a breakthrough for people to
further reflect on its functionality and use limit after seeing it. It
can either stand or be sat on, and the pierced structure gives
it many “handles” for people to use at will.

RH: But it actually doesn’t have any “handles”, or it has
“handles” everywhere. You don’t have an architectural back-
ground, which many designers have, but you were trained as
a “carpenter” for two years. This is interesting. Are there any
architects who you appreciate?

KG: I've had an interest in handicraft since youth. Maybe | can
still go back to school to study architecture, but | don’t think

| can make a good architect. My passion is on some delicate
industrial designs. For me, this is something more interest-
ing. As for architects, the first name that appears in my brain
is Mies Van der Rohe. His buildings have a strong industrial
sense, and are very precise.

RH: Can you name a few individuals that have a deep
influence on you during your growth?

KG: My parents. My mother, a lot younger than my
father, likes rock & roll, and both of my parents are
enthusiastic about arts. | made up my mind to do what |
like when | was young.

RH: Could you give us some examples of your favorite
chairs?

KG: The chair which | sit on every day in the studio

is a good example. You may be disappointed if you
see it, but for me, it's comfortable and soft, with good
textile and perfect logic. Besides, | also like the chairs
designed by Eames (Charles and Ray Eames), very
classical.

RH: There are many types for Chair_One. Which one do you
like best? Will there be any extended products for this series?
KG: | don’t think there will be new designs for the whole Fam-
ily One, except color adjustment, to say the most. | like the
one with a cement base. In fact, its birth is quite interesting.
We just put the basic-type Chair_One on a reversed bucket in
the studio the other day, and it looked great!

LN: This is truly interesting. For the market, ever the Chinese
market, Chair_One is still a very avant-garde product. Will
market pressure affect your design?

KG: For me, market pressure is easy to relieve. More pressure
comes from the design itself, i.e. how to make a breakthrough
from Chair_One. In April, 2009, | will roll out a brand-new
series, in cooperation with Magis, and it will be completely
different from Chair_One. Believe me, it will be great! Most
importantly, you should never regard design as some
kind of monetary source.

B/ <RER
Photograph/Text: Elle Decoration,China

lyndon neri, rossana hu and konstantin grcic
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4 B Showtime £ %1 1 FShowtimeFE il XN RIIBEHAS
IREFBEMHBERERIRAERAREE—E, HEXERIH
BHEARY . AEEMMRER. €BHEE. 2ETHBD&R
HE A RE AT TE

Showtime Vases

Design: Jaime Hayon

Year: 2006

Showtime vases, a member of Showtime collection. This
collection in which plastics consort with upholstery, the gleam
of lacquered wood and the tradition of fine ceramics. In these
contrasts between classicism and modernity, Showtime
reflects what has always been the very essence of Bd.

Showtime % 5

&it: Jaime Hayon

F/&: 2006

Showtime % ii#E B #£ 4 B Showtime & %)

Showtime Multileg Cabinet
Design: Jaime Hayon
Year: 2006

Ledafk F15

1%3t: Salvador Dalf

F4: 1935 -1937

Leda$k F 1389 JR T2 SRR T #3155 3 X # & Salvador Dali
1935 FE M 1EMm “Femme a la téte rose”, &% A RH
B, HLUBRIEAINRRE.

The Leda Armchair

Design: Salvador Dali

Year: 1935 -1937

The Leda Armchair is based on the painting “Femme a la téte
rose” (1935) by the surrealist master Salvador Dali. It's cast in
solid polished brass and sealed with clear lacquer.

Pizzakobra

1%it: Ron Arad

F: 2007
PizzakobraREE(V{XHEEX H—=EXT, MENIZMEA—
MOSED

XMEITRERSEMZENE, BTFEZTHIMNE, B
B—RtLiE, ARG —FKREE, BN XFH—BREE.
CHREEMNZMHZHENIMNEFEZR A —HRIEZTHE
fho [R5 28R TIRITIHRoN AradiZ i B S HRESE, E
mPIThREE R ERBES. BIHBREENEE, URR
EREDRT, XETNTHRBINGET RS —HEZH.

Pizzakobra

Design: Ron Arad

Year: 2007

Calling it a table lamp would be restrictive. PizzaKobra is a
project. The design is fluid and ever-changing. The shape is
unstructured: at times it resembles a pizza, at times a cobra
and sometimes it can look like a spiral. The many different
positions which PizzaKobra can assume make it an unstruc-
tured, flexible object, a perfect interpretation of the spirit in
which Arad creates his designs: the element of function is
there but is almost concealed, compressed by the chosen
shape, by this chrome-plated spiral where light is captured
and reflected between the hinges, just as it is in the interplay
between mirrors.

showtime vases . by jaime hayon
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Environmentally Friendly Paper Plates

Made from reed pulp and bagasse (waste of sugarcane),
these no-tree paper plates and other tableware are the pri-
mary products of Wasara Co Ltd. Reeds, as you reed aficio-
nados know, are in no danger of extinction and Wasara, with
their full range of tableware coming soon, are in no danger of
not having their concept being put into production.

rELEN

BB AEHEXEN, BXREMTE. ERENER DX
T, AARETENAN, BALEENIFER— R
HIB3R. Frateskiy SRR LR HE RS F 41t
B, FERIMREEZTER.

Fold & Go Headphones

I've seen folding headphones before but this one is a little
different. There are two joints from which you can adjust the
headphone size and pivot them into a moon shaped pack-
age. The final collapsed package keeps the delicate speakers
away from sharp objects and makes the entire thing much
easier to pack.

&I

% TR E AR EERR B — IR, KRR — A AR
BIF. XFRI, LR E R PV AR X AR
£, AR PRRNE. BEE AT RERT
B, RTHEERNEERE, BPTEELR. o, 8t
EERI T ZMER, ARTMET, BATLDRAIH
%.

Sip of Light

The Sip of Light takes your average book light and adds some
stealth and ingenuity. This design is basically an illuminating
straw outfitted with an internal battery and single LED light,
which can be stabilized with any cup or glass. Currently in
prototype stage, the lower portion of the straw casing con-
tains the power supply. The head holds the light and the flex-
ible neck is designed to turn the light on and off when bent.



ERvARW TS
BUXAWNPERRE. ®ITE. TATEMY. IERAX—R, '
PR ERFREATERMELET, BEXMERTZRHE
Bl. MREXR=FENRERR, E#TT RN,
REEFRABSE RS (2R) #Ip, HERMECEIRNLER
I, EWEAEALRE, MEETER. KE. BFNFR
M —%E%.

Self Standing Umbrella

The Self Standing Umbrella has a lightweight and robust de-
sign and stands up by itself. In order to achieve this, the cen-
ter of gravity was determined in a complex process by casting
aluminum into different clay moulds. Further series of tests
were carried out to determine the optimal spread of the three
legs. The diameter and center of gravity of the base, made

of ABS synthetic resin (plastic), were optimized in such a way
that the umbrella is not only steady when standing up but also
remains handy. Base, shaft and handle create a uniform line.

HEAJRERHF
Scratchenderg—5 H B, XAM#H RS LT RIEIEF (
MERMR T ARNEEFR) HE. RABIMNE, RASHE
AFEABLIHMBEEE, BENEERT. XE—MHEEW. &
BEHMERIERARNARX (TRLXARE? ) « IRTHX
MARSEBTRZ®EE. BIHEMER, BRIt ADR. XER
FAHEFTIAT !

Scratch A Date

The Scratchender is a calendar that uses the same material
used on those vile scratch cards, teasing me into believing |
may have won something. | digress you don’t cross out past
days with a pen but just scratch them off. It's a much more
visual and dare | say interactive way to keeping your dates
straight. | just have issue with the left over bits, shavings, and
debris. Those things are murder to clean up!

INBU S
BIRCSATHERIEN. ZARRE T RMERNE, TR
AT, MEEER—F. SRR, FARLLEm
RS E. BEE, IMAEEAES W TUATE
2, #TFEMA-LATEE, XHTEHMERER, MK
—FBERNE—.

AR, BEBEF. BRI TEATE (WL
BAE) , BAREOFT! ARB—IEL. —2%. —
AR RHIT! BEEEFRMAFE, shzhREHE.

The Brave Little Light Cable

The entire cord stays whichever way you style it. It's got a
flexible electrical lining that allows the entire cord to take

part in the way the lamp sits. Every style is unique. Think of
all the things you could use this forl As simple as it gets is
(sometimes) as excellent as it gets. Once a basic element like
the versatile electrical lining of this lamp was discovered, the
pole could be dispensed with. All that’s needed is the plug,
the cord, the bulb, and the switch. Don’t really even need the
switch, come to think of it.

15what's new
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de la warr pavilion chair . by barberosgerby

two timer . by sam hecht / industrial facility

heidi . by sebastian wrong

stack . by shay alkalay / raw edges
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Since the founding of Established & Sons, a very important
part of the brand has been the discreet subscript below the
logo that say simply: British Made.

The company, which was founded in 2005, has been mak-
ing a splash worldwide, with it's A-list designers, exuberant
creativity and unparalleled industrial capabilities. Using “British
Made” as their mantra, they have become one of the most
influential design and manufacturing companies from the
United Kingdom. Since their founding in London, and their
provocative launch at the design fairs in London and Milan,
Established & Sons has quickly skyrocketed to the interna-
tional design stage in less than four years. When it kicked off
its inaugural collection, Established & Sons invited architect
Zaha Hadid to design a table — “Aqua” and designer Jasper
Morrison to develop his “Crate” series of furniture. To this
day, both products are still the most popular items in their line.

Established & Sons also has worked with names like Barber
Osgerby, Sebastian Wrong, Mark Holmes, Richard Woods,
Michael Young, Future System, Sam Hecht, Ed Carpenter,
and Alexander Taylor, among others. In 2008, Established

& Sons invited non-British designers Maarten Baas (who is
Dutch) and Jaime Hayon (who is Spanish) to design for the
brand, adding an international twist to “British Made”. Estab-
lished & Sons has not only changed the dynamics between
furniture design and art, it has also brought back charisma
and intelligence to the British design community.

Now the brand will make its Shanghai debut at Design Re-
public.

wrong woods . by sebastian wrong & richard woods

torch light . by silvain willenz

font clock . by sebastian wrong

convex mirror . by sebastian wrong
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CARBON - PLANE = CHAIR!

MOOOI GARBON CHAIR

SN SRUEHRSE I FEW R AREDRF. ER? HREFMREENED. R
BNBHAXZR? 8%, IHHERERATHRONME; 8K, HEMOOOERIFHIME—
##f. THE CURRENT FINANCIAL CRISIS HAS CAUSED A REDUCTION IN
PRODUCTION OF AIRPLANES. THE RESULT? A DECREASE IN ALL THE
MATERIALS USED IN AIRCRAFT MANUFACTURING. WHY WE CARE? CARBON,
THE INDISPENSABLE MATERIAL IN AIRCRAFT PRODUCTION. CARBON, THE
EXCLUSIVE MATERIAL OF MOOOI CARBON CHAIR . #3586 now for rmb 6800

design republic 5 zhong shan dong yi road shanghai china 200002 #&it##f EEHLE—K5S #Hl4 200002 + 86 21 6329 3123 www.thedesignrepublic.com
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BT HRMEREZHBEARFIR BRI R iEMagis
- Konstantin Greics2 8 H &
Magis and Konstantin Grcic at Design Republic

20085128 19H, WIHHMEREH T EAFZ LRI M
Magis. AfTETERIB I EINBomboEEE, 2N &
ARG/ NAWATEPUppYZ &, BFEHSTXPERFH
AR RASHRBMXBEENTERN T B. BESAHE
M2, 5REEERTFAEXENEEREEXFFMIEITKID
Konstantin Groict & I35, ANk T EAMagisiit =
ZMChair_One, E@EmMESAMNSZEZEMRITLE.

&7 Chair_Oneld sk, 1&ITHMITLT T ZRAEFHIMagisikit
Rim, HEhaigmJasper Morrisony Ei%iHaJAIr ChairflE 4%
#; MEero Aarniolgit#IPuppy &5 LA B Stefano Giovan-
noni 37T AIBombo & 5 =4 .

On December 19, 2008, Design Republic officially launched
the ltalian brand Magis at its Shanghai flagship store. After
having carried other Magis products like the Bombo chair or
the Puppy, there was finally an opportunity to more closely
understand and meet some of the creative forces behind the
Magis brand. Along with Magis’ Alberto Perazza, German
industrial designer Konstantin Grcic, was on hand to talk
about his first collaboration with Magis, the Chair_one series.

Aside from the launch of Chair_One by Konstantin Grcic,
Design Republic showcased many of Magis’ other pieces:
Puppy by Eero Aarnio , Bombo by Stefano Giovannoni, Air
Chair by Jasper Morrison among others.

WIS RE E AR
Design Republic coming to the French Concession

T—ih#RKEE88S Next stop,88 Yuging Road

19dr news
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THE PROUD CRAFTSMEN
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REZEMIERIEE R ANAY o

BIRMAREE Tz KX Wiliam Morrisf F s E AR KB
TR, TR T ABERENER. RFESFHABR, W
SEEE ET X U S ALEEFRA Victoria & Albert Museum#3 51 B
H—EEERERMEMRE. kT BT ERMZ IR
fEA T ZERIBEINGAS AZ—, Wiliam Morris#iiA f 2191t
AREREEZOHEE W NRIRITIF. XIHEEhLEFE Tt
LA EE, Wiliam MorrsERITRENEEMS, IANHE
HHBSANIZAGRIE, TABTEVSHN—Y, Wmi1N
ZABCFZANEH, URBECERENFERIIFE. X5
EERAEEN T EEMNIRIRITRE, Wiliam Morrisfr B £5)
Bl KREMIRHETAMERE -+ EYNEER I E

o

AEFENHLERMIEAN, REFEATENRE, DEEK
BILSFRIkER. HEI18014F, B AESTHHRER
R ERRTHESERIUSERNRR, FILXEREFER
ST T FNEPR S . —RRZZRITRER IR
I, WHFRIRE—IEK, BRI thHEs Ry BRI RIMHR EX=
A, HEEN DU EFIERRFRENTEL. A, Wilam
Morrisif >R BEF “IMARBE R BFELE" FRTDEN. Mk
RXRABFILZ. HEFE. HEAY, URPHENRL
B, XL TRNATRY. BR. KL . BeE
BRINBE—RIISLARIT o ARRE, B2 THRRER
TTEAAEN, BERTIESIZRZEMNMAKR.

TR EREN KA LMEZFRAPaul Smith, TREIR
TR AR & R A& 35 1 77 HJasper Morrison, #3AT PAE ML fthq(]
fERPEEMNEX M.

EXMERHM. HPaul SmithINHEF 56 ML E [ IERETE
R 2R 4215, Jasper MorrisonURANSEEMARE, HREEHY
HERRT R

SRMNES, SEHENESR. MINURENEREZOETIHE
EIEES RN

WNRIE A 1E S EMaster, BB4Sir Terence Conrangh 2 i #11
FHManufacturer, 2Ffth—3F6l 3z Habitat SR /B & s,

& R T [F g9 3 BE#R 5 Tord BoontjeffyWednesday Light &
Fl—E%E. AMESRTENEMZPEREN, EMHNEHE
SHHREEL, BUAHEHEE. MNERATHEAN. F5F
AR REIR A TESRIR B 10% M FT 0.

it Emasterif gmanufacturer, % 3K4 & REEBE ETHEY
&

AASREERINBHE, RASRAMMNFEPEAR. EE
XREE, MNEFRITRERNAR, BNRN—ERN
4, —YINERERN, —E ARSI,

HEMNEREREEER, AYZMETL. HFREBEELILE
BT RRAHEE, THMIRIF “FZA7 ], MHLXLER
7= RUTREEFZAMNXEEERR/NGFHR?

Thinking back to those times, | remember how often my ham-
mer would hit my fingers.

Many art colleges in London, including the one | attended,

all like to have their workshops on the ground floor or in the
basement. Students would work under the dim lamps trying
to meet their deadlines, akin to the craftsmen of the Middle
Ages, working with flickering candlelight. The hard work was
to prove themselves worthy of what their professors asked
on the first day of school: London is full of Manufacturers and
Masters, which one do you are you?

From the first step into the design world, one begins to under-
stand the difference between a manufacturer and a master.
Sometimes it is as far as heaven and earth yet sometimes it

is strikingly similar. However whichever you prefer, it requires
hard work to become the best.
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Inspiration comes through your fingers and up to your brain.

Some say that the fingers of William Morris, the “father” of
modern British industrial design, were permanently blue be-
cause of overexposure to blue dye. Yet his hard work paid off.
The famously stylish Victoria & Albert Museum in Kensington
specially opened a space for the display of his furniture, lamp,
carpet and wallpaper designs.

As one of the leaders of the Arts and Crafts Movement,
William Morris was considered the most influential English de-
signer in the 19th century. The movement had initially started
in England, when William Morris claimed to the public that
even mass manufactured consumer goods should be of good
quality. He promoted the individual qualities of the laborers,
insisting that they should consider themselves as craftsmen
and hold their skills with pride. This movement eventually had
a tremendous impact on modern American design. William
Morris’ resolution to return to decent and real design domi-
nated American society from the late 19th century to the 20th
century.

The history of the British Empire is undoubtedly heavy. From
its strong colonization history as “the empire on which the
sun never sets” to its protected inheritance of old aristo-
cratic traditions. Until the World Expo at Hyde Park in 1851
and its exhibition of international industrial design, the lone
island country of the Atlantic had never been exposed to

the concept of globalization. A design revolution ensued,

as if a long awaited spring breeze had finally woken the long

- silent water. Yet the trend bubble for all things decorative
also brought forth coarse industrial practices and the loss of
quality. It was during this period that William Morris set out to
pursue his standard of “learn from nature, loyal to tradition”.
He set his themes in childhood memories, ivies and flowers,
mythical personalities, and medieval patterns, and used these
elements in a series of decorative art, such as embroidery,
tapestry, wallpaper, ceramic tiles, carpets and glass ornamen-
tation. His persistence set the basic standard for modern
British design and revived the flesh and blood relationship
between craftsmen and crafts.

The British inheritance from that time can be seen from Paul
Smith, the dandy of the fashion world, to Jasper Morrison,
who is famous for the style of simplicity.

Style is one’s soul. As Paul Smith strolls dandily in his floral
patterned suits, Jasper Morrison contrasts as the solid car-
penter, searching for the meaning behind simplicity.

Simple complication and complex simplicity, they bear the
same motive, and are two different paths that lead to the
same destination.

If Smith and Morrison are considered Masters, then Sir Ter-
ence Conran is the most admired Manufacturer. In Habitat,
the chain furniture store that he founded, the common wine
glasses of Vietnamese craftsmen were sold alongside Tord
Boontje’s Wednesday Light series. Even the most banal
Gibraltar glasses with slight little curves look unconventionally
precious. The prices are affordable even for students.

Regardless of whether you are a Master or a Manufacturer, a
quest for comfort and beauty in daily detail is a must.

Some might call British designers arrogant, but | like the
no-nonsense quality in their arrogance. With their pride, they
protect the most precious nature of design: they look down
upon everything that is taken for granted, everything that is
falsely trendy, and everything that everyone else thinks cannot
be changed.

China has no less tradition than Britain. Every dynasty has
left amazing pieces made by great masters and craftsmen.
What is unknown is how the new “craftsmen” will digest the
heritage that they have inherited and whether or not they can
persevere, with blast of pride and a tiny bit of arrogance.

X HEF
text: tao
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YOUR PERSONAL DESIGN REPUBLIC HOME CONSULTATION

SERVICES INCLUDE:

- customized furniture and accessories proposal

- soft furnishing layout

- private home consultation with measurement service

For the design professional, our team will offer full support
with quotation, design package proposal, and technical
specification submissions to assist in your design projects
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Pyongyang: A Journey in North Korea
Artist: Guy Delisle

Genre: Comics. Black and White
Published: 2006

Publisher: Drawn & Quarterly

The journey started when French-Canadian cartoonist Guy
Delisle arrives in Pyongyang, the capital city of North Korea,
with a copy of George Orwell’s 1984 and Plastikman and
Aphex Twin’s music CDs. With the accompaniment of his
translator and guide, he was there for two months on a work
visa to supervise the animation of a children’s cartoon show.
There, he got the rare chance to observe firsthand one of the
last remaining totalitarian Communist societies. He closely
studied some monumental buildings, a sculpture of North
Korea’s founder Kim II-Sung, and realized that every single
room in North Korea housed both Kim Jong-Il and Kim II-
Sung photographs. He even learned how to sing the songs
celebrating Kim Jong-Il in the lyrics. He didn’t forget to share
with others either — singing Bob Marley to his Korean fellows
and giving them Western cigarettes. Delisle says in one of
the chapters: for the capitalist countries where kids are stuck
in front of a television so that their parents’ can take a nap,
socialist North Korea has made a gigantic contribution.

£ Cabinet Magazine
%17 2009F2H
Hhg: Immaterial Incorporated

Cabinet2—ABERZERNZALXARE, FIZIRCabi-
netB2MENX, HELACEET “ZR” M XU 1
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Cabinet Magazine
Published: Feb 2009
Publisher: Immaterial Incorporated

Cabinet is an award-winning quarterly magazine of art and
culture that confounds expectations of what is typically meant
by the words “art,” “culture,” and sometimes even “maga-
zine.”

When the e-newsletter from Cabinet’s 32nd issue arrived in
my inbox in early February 2009, it was just a few days before
the fire at the CCTV building in Beijing. Its theme feature was
FIRE. Interestingly enough, the issue included: D. Graham
Burnett on burning as a technology of truth, Thomas A. P. Van
Leeuwen on the history of the fire escape, Christopher Turner
on George Lawrence’s aerial photographs of fire-ravaged San
Francisco, Janet Connelly on fire marks, Jeffrey Kastner dis-
cussing fire in America with environmental historian Stephen
J. Pyne, Simon Werrett on physiology and fireworks, and Julia
Wolcott on Buckminster Fuller's combustible biosphere. With
an ending that is true Cabinet, the issue ends with a feature
on an artist project by Superflex.
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Lie To Me

Script: Samuel Baum
Released: 2009
Genre: TV Drama

The average person tells three lies in ten minutes of con-
versation. In the United States, 1 in 10 people will lie to car
insurance companies to save money on their premiums. In
the new 2009 FOX TV series Lie To Me, we learn about the
truth on lying.

This is a compelling new drama series inspired by the scientif-
ic discoveries of Dr. Paul Ekman, a real-life specialist who can
read clues embedded in the human face, body, and voice to
expose both truths and lies in criminal investigations. In Lie To
Me, Dr. Cal Lightman (Tim Roth) detects the truth by analyz-
ing a person’s face, body, voice and speech. When someone
shrugs his shoulders, rotates his hand or raises his lower lip,
Lightman knows that he is lying. Through analyzing facial
expressions, he can read feelings - from hidden resentment
or sexual attraction to jealousy. His skills make Lightman the
world’s leading deception expert, studying involuntary facial
expressions and body language to discover not only whether
or not you are lying but also why.
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Measures of Entanglement
Artist:  Mona Hatoum

Time: 7th Feb — 5th April, 2009
Location: UCCA

Publisher: David Spalding

World famous female artist Mona Hatoum’s first solo ex-
hibition in the Far East is ongoing at UCCA Beijing. Mona
Hatoum: Measures of Entanglement is an exhibition featuring
sculptures and installations made by the Palestinian-British
artist from 2006 onward. Also shown were works from earlier
in the artist’s career, including the deeply moving Measures of
Distance (1988), which lyrically addresses Hatoum’s separa-
tion from her mother after civil war erupted in Beirut in 1975;
video documentation of the public performance Roadworks
(1985); and a series of unique works on paper.

Mona Hatoum was born into a Palestinian family in Bei-

rut, Lebanon in 1952. In 1975 she visited London, only to
be forced to stay due to the civil war in Lebanon. In Mona
Hatoum'’s universe, familiar objects shift in scale and mutate
until they take on a complex psychological charge, making
them appear both alluring and dangerous.

X M2

Contributor: aimee lin
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7HH weather is clear, flowers bloom

ZHmEHRERTENRE. REEVK, MELME. HE. ARMELENNTES. UETREENHERE, BFNFE, —+OHSEXTEHII.
ATLEI0A%E, BABEEHEN (KA , EXBZ+MOBKITFHZE, PBHTTOPHSHRIMLE. AFANEELTER, AEESETISERERN
FREMRA “—MHR” . GEIZIT60E, HE&H24MTR, §A2A. Hb, SAF—IHEA “H87 , SANEZITRA “98”, “BR” M “H
] XBHU|, FHA15K, MEAMNBEIL “HE” 1 “PF” HikA “F55” . JEQ (OR SOLAR TERMS) MARK THE 24 SEASONS OF THE YEAR IN
THE TRADITIONAL CHINESE LUNAR CALENDAR. ORIGINATING IN THE AREA SURROUNDING THE YELLOW RIVER, JIEQI REFLECTED OUR ANCESTORS’
KNOWLEDGE IN TRACKING THE MOVEMENT OF THE SUN IN A YEAR. JIEQI WAS USED TO INDICATE THE SEASONAL ALTERNATIONS OF CLIMATE IN
ANCIENT CHINA. OVER THE YEARS, JIEQI HAS PLAYED AN IMPORTANT ROLE IN CHINA'S AGRICULTURE AND ANIMAL HUSBANDRY COMMERCE. IN

REALITY, THE ACTUAL SOLSTICE/EQUINOX DATES VARY BY PLUS OR MINUS ONE DAY.JIEQI IS A UNIQUE COMPONENT AND CREATIVE INVENTION OF
THE CHINESE TRADITIONAL CALENDAR.
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