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We have had many private discussions recently
about quality—the quality of our service, our
products, our design, the quality of our lives...the
quality of our content on these pages of each

issue of Manifesto and how that affects our
readers. The perfectionist in all of us desires
creating quality work in what we do. But this is
not always possible, especially when set within
the confines of time. We often say to ourselves,
“Wow, if only | could have one more month,one
more week ,one more day, this would turn out
much better than it is.” When set against time,
quality becomes a luxury we cannot always afford.
When confined within a fixed form, the content

is often twisted, distorted, bent, unrecognizable.
Quality, something we care very much about, is
important because it speaks about the content, or
meaning, behind everything we do.

A recent casual conversation about learning to
play the violin really propelled deeper thoughts
into the subject. Do you want the child to play
a complex piece, to appear like he plays well, or
do you want the child to ACTUALLY play well?
Because in fact, from a technical standpoint,



the two are not the same. You can sound like
you play well, when you actually do not have the
fundamentals to qualify as a good violinist. You
can sound quite mediocre, when in fact you have
a deep rooting in fundamental skills that could
propel you to virtuoso level. Do we want to buy a
chair that seems pleasing, or do we want to own
a genuinely beautiful and well-made chair? Do
we want a building that looks attractive, or do we
want to build an edifice that will stand the test of
time in design, rigor, and construction? Do we
want to live in a city that appears to be glamorous,
or do we want to truly inhabit a thriving city that
supports and breathes with its people?

Design Republic launches its first publication
project— Persistence of Vision. It is a book about
architecture, but it explores the question of
quality. The quality of our built environment, of
our design, of our profession, and the quality of
our lives. It is a collective voice of 50 architects
who are concerned with similar issues, delivered

in a question-and-answer format. We hope

that these genuine voices will awaken genuine
concerns about the quality of design around us, so
that not only will we want things to “appear” nice,
“look” good, “seem” fine, but that we pay attention
to the details and the fundamentals to making
things truly significant.

2R3¢5 /& lyndon neri  AH#IHF rossana hu
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LYNDON NERI VS ALAN CHAN

BRAPER, X & GRS E B A [ A9 &R E R i S E 33 RS &R
Wi EEF, REXRMREIMR I ZBETFT, BIFNew York Art
Directors Club Award, HZggTypodirectors Club Award X
1989 FEEBZANRBKEBERIRIHEL. 19904F, G418 REFF T AT
PRI FEl, B —RIERFIFIACERATI . REREBE R
Alan Chan is a Hong Kong-trained graphic designer who has
achieved international recognition. During his 33 years in advertising
and design, he has won more than 500 local and international
awards, including awards from the New York Art Directors Club,
the Tokyo Typodirectors Club and many others. In 1989, Chan was
named Designer of the Year by the Hong Kong Artists Guild. In
1990, Chan launched his own product design range with T-shirts,
Stationery and tin products.

LN:Lyndon Neri (383 &) AC:Alan Chan (B&4hIR)
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LN: What is your favorite travel destination in the world and why?

AC: Kyoto. It's a place where humanity encounters the breath of what design is all about from
architecture, interiors, handicraft, food and fashion. It is also a place that gives me the peace
of mind and completely relaxes the body, spirit and soul.

LN: What is your greatest fear in life?

AC: | cannot think of any. Perhaps | was upset when my father passed away or if there

any thing about a project that is not perfect but that is far from being fearful. Maybe more
disappointed than fear, so my answer would be to say none.

LN: What book or books are you reading right now?

AC: | seldom read books as | am more of a visual person but some of the recent books that
have captivated me are these two books. MURAKAMI, first published in the United States of
America by The Museum of Contemporary Art, Los Angeles, in the way he managed to cross
cultural borders and stay relevant (also the graphic artist that did worked with Louis Vuitton for
their bags) and 2 & XAfzkEtt for its raw emotion.

t 8621 6329 3339
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LN: What recharges

you creatively?

AC: | take my work

home everyday and

it is the stillness of

the evening that

my creative mind

begins to work. |

almost always find

the answers in the

morning.

LN: Any designer that you look up to during the

beginning of your design career?

AC: | learn a lot from many people in the creative

agencies during the 70’s. Even though | was in HK, |

was in a foreign environment with all of these US and

European creative directors that were somewhat art

and copy based in their conceptual thinking. Obviously

some of the Japanese designers also made a significant

influence in what | do now. People like Ikko Tanaka,

Katsumi Asaba and Herb Lubalin from America in the

70's to name a few.

LN: You have achieved great acclaim in graphic design

and you are only in your early 50’s, what’s next?

AC: Good question. | would

say that | am now going into

the spatial aspect of design

in the form of interiors but

more importantly designing

it from a branding/marketing

point of view. The medium is

different but the approach is

the same.

LN: What is your criteria in

selecting projects?

AC: The project(s)

should enable me to

create something | have never encountered before,

whether it's in the field of graphic, product or interior

architecture. | don't only create design solution but

simultaneously provide marketing solution to client

though a process which we call "branding".

LN: What is Chineseness to you?

AC: Warmth, family, togetherness, moral issues,

harmony, and flexibility. There are many layers to it like

lacquer but you feel it. Very hard to describe in words.

LN: What is Modernity to you?

AC: It changes. Modernity to me is the new things

we encounter everyday, a new way of cooking food, a
clever use of materials.
LN: If you have to do it all over
again, what would Alan Chan be?
would it be any different from
today?
AC: Hard for me as you are
asking me to predict the future
but if | have to answer it would be
none. | could be using a different
medium or be in a completely
different profession but my

tadao ando objective would be the same
and that is to influence the mass

neri & hu. structure table

audience.

LN: Are there any designers you hope to work with?
Why?

AC: Far too many but to name a few, | would say:
Tadao Ando for his sensitivity, play of light and Zen
like quality in his details and Norman Foster for his
understanding of technology and efficiency.

LN: What does “domesticity” mean to you?

AC: Being Human.

LN: What are your favorite pieces at Design Republic
and why?

AC: The wooden structure table you had designed
under the neri & hu label and Konstantin Grcic’s
Pandora bar made by Classicon. One is very masculine
with warm wood and the other is this elegant almost
feminine form with cold stainless steel base.

LN: If you have any suggestions for Design Republic
given its aspiration to be the platform for design, what
would it be?

AC: | still find it

inspiring every time |

go into the store but |

believe in order to bring

the platform to another

level, Design Republic

needs to make things

more accessible to the

public. It needs to be

more descriptive of the

master pieces that are

in the store. Perhaps

a documentary to help

people understand the

significance of the many

amazing pieces that are

in the store today.

t 8621 6329 3339 www.thedesignrepublic.com
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DR TALKS WITH WANG XU

CKEE HEM FITEHR
Editor-in-Chief from ELLE DECORATION CHINA
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1.Which cities do you enjoy visiting the most? And where do you prefer to live?
London, Barcelona and many others. Beijing is the city | most prefer to live in, because | am
from Beijing.
2.What book do you have on your bedside table?
«GEZEAZED EY by Yang Jiang.
3.How would your closest friends describe you?
“Workaholic”.
4. What current fashion trend do you like best? What brand or designer do you admire?
Mix & Match. Chinese Designer Wang Yi Yang, and his brand“Z£4I"and “ZUCZUG”.

5. As a chief editor of the most recognized home decor publication in the region, where do
you turn when you need to recharge creatively, or as a source of inspiration? How you bal-
ance work stress and life?

Design exhibitions, art exhibitions, magazines, movies, and meeting friends...
6. Do you like movies? What are your favorite films and directors?

“Chung Kuo” directed by Michelangelo Antonioni in 1972, the first section, “Bei Jing,”
made a big impression on me. “Lust | Caution” directed by An Lee, was very touching to me.
Another good film | watched recently, “Sconosciuta, La” directed by Giuseppe Tornatore, is
a beautiful picture and captivating story. He also directed the famous movie: “Nuovo Cinema
Paradiso.” “La Vie en Rose,” despite the fact that some scenes were a little bit sluggish, but
it is an extraordinary movie.

7. Can you name a particular scene in any movie that has been impactful to you?
“Caesarean Birth” in the “Bei Jing” section from “Chung Kuo” by Michelangelo Antonioni.

8. As a member of the design home furnishings industry, you have visited design furniture
stores all over the world. What is your favorite? Why?

Rossana Orlandi in Milan. Rossana has an intuitive talent and is able to breathe new life to
any object, no matter how ordinary, through her eyes for composition.

9.Why do you like design?

Design is a language, comparatively, | am good at it.

10.What is your favorite room in a house? What is the most important item in that room?
Bathroom. The windows of a bathroom are very important to me.

11. What would you choose first when you are going to decorate an empty living room?
Lighting.

12. What does “domesticity” mean to you?

It means a reflection of me.
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DR TALKS WITH ANDY HALL

Andy Hall, 3 F 2 5 Jf. _£XFandyhall T {EZE 6145 A
Andy Hall, British architect. The founder of andyhall studio in
Shanghai
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1.Which cities do you enjoy visiting the most? And where do you prefer to live?

For travel probably Milan, and | am still looking for the city where | would like to live, but
Shanghai after 10 years still retains its bizarre fascination for me.

2.What do you observe first when you arrive at a new city or place?

The direction signs for the arrivals hall and baggage reclaim.

3.What books do you have on your bedside table?

Two vintage motorcycle magazines given to me by a friend of mine.

4.What style (in terms of clothing) do you like? And what brand or

designer do you like most?

| do not have a particular style, it is more a composition of various

feelings that | have when | get dressed in the morning.

5.Since you are living in China, what is your favorite cuisine?

Countryside food “nong jia cai” from the mountains around Beijing.

6.What event or which people has attracted your attention recently?

Olympics Olympics Olympics - | can’t wait for normality to return to

this country.

7.Do you think creativity is based on your passion or love for some-

one or something? If yes, can you give us an example?

| remember Beatrix Potter once said, that ‘she was so glad that

she did not go to school, as it would have rubbed off some of her

originality’, and Picasso once remarked that, ‘all children are artists, its how to remain artist as
they get older, that is the problem’. So what is creativity? It is the letting go of the certainties
and not to be fearful of making mistakes

8.You’ve been to design furniture stores all over the world, which is your favorite one? Why?
X21 in San Francisco- a secondhand mid-century furniture store full of ‘found’ objects- the
shabby chicl, ie, old shop window displays, displaced architectural models and outsider art,
mixed with design icons from the last 100 years in America.

9.Who is your favorite designer?

It would probably be a fashion designer as opposed to an architect, because their work is
seasonal and continually shifting in terms of direction and concept. As for a favorite, it is hard
to say, but it would probably be a shoe designer.

10.Who is the designer you would like to work together with (could be an architect, interior
designer or graphic designer)?

Within our own work | like to collaborate with designers outside their field of expertise as it
enriches our own way of thinking about design. I’'m a great admirer of the aesthetic work of
Lars Von Triers.

11.What is your favorite room in a house? What is the most important item in that room?
The attic- it’s much more interesting rummaging through the past, amongst the ‘unwanted’ or
‘no longer needed’ than to ‘collect’ in the present.

12.What does “domesticity” mean to you?

| hate the word domesticity. It reminds me of tedious evenings watching the television while
my mother knitted her next un-wearable sweater and my father tried in vain to finish the cross-
word puzzle.

Dogville by Lars Von Triers

X21 Modern in San Francisco
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Be it mainstream or fringe, the current designing circle
is full of lofty expression and overstatement. The more
pompous is the design, the more popular it gets. It
seems like a designer is under qualified if he fails to
follow this trend. However, there are designers who are
more low-profile, whose works are not overly radical or
controversial but rather are designed with an eye on the
details of our daily lives and needs. Their works tend
to directly influence
people’s living styles
and deeply move
those who appreci-
ate them. Jasper
Morrison is such a
designer. His design
is inspired by the
details and habits of
our day-to-day life.
“It’s from everyday!”
Every work, Jasper
created speaks to
his understanding of
ordinary life, which,
inversely, illumi-
nates his design. For
instance, his brilliant
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Cork Family series comprises prevailing elements in
the trend of contemporary product design: uniqueness,
warmth, and environmentally sustainable.

Jasper is a designer of his time; his design concept

is fundamentally modern, and his design perception is

focuses on tangible, even somewhat banal forms. At a

young age, he found his school curriculum inane and

yearned for new inspirations obtained from traveling
and otherwise experiencing life.
At the age of 14, he visited an
Eileen Gray exhibit at Victoria
& Albert Museum in London.
Gray’s work deeply influenced
him, and showed him a brand
new viewpoint to life and to
design.

Jasper is sometimes regarded

as a minimalist, perhaps

because of his style can be
seen as reminiscent of classically minimalist designers
from Japan. However, the similarities are superficial.
Jasper’s work is cross-national and cross-cultural. To
him, designing is an act of free creation, and it is un-
necessary to be grouped into any style classification.
For example, Jasper was born in U.K., but he does
his best to avoid expressing the identity of a “British
designer” by avoiding the codified style associations of
this label. He aspires to create works that transcend the
boundaries of vision and form, leaving the possibility
open for people to enjoy different interpretations of his
work.

Jasper’s work incites a strong urge to explore the story
behind it. His designs have a strong architect following,
who prefer Jasper’s designs because of their funda-
mental connection with architectural principles. Unlike
some designers who reinforce a disparate product
design category, Jasper has integrated an understand-
ing of architecture into his product design. This earns
him acknowledgement from both architects and product
designers alike. Additionally, many interior design-

ers discover that Jasper’s works are versatile pieces
that easily integrate into different spaces and projects.
His conceptual design approach and innovative use

of materials has brought inspiration to a generation of
designers.
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VENINI

ESPRIT
ANNI 30
DOGE
VITTORIALE
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CLASSICON

CHAOS
SATURN

VITRA

THE WORKER

BD

SHOWTIME COLLECTION
SINGLE POLTRONA
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TAIPING

CARAVAN . MOGADOR ii
NERI & HU . COURT LADIES
REMINISCE . POEME ii
REMINISCE . LIMON
REVANGE . HYBRIDE
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1./M¥ puppy magis

2. E birds littala

3.3 % pig table  moooi
4.4~ 5 HHE zodiac puzzle ner & hu
5.4 T rabbit lamp  moooi

6.54T horse lamp  moooi

7 ABEFE T 88 juicy salif citrus squeezer alessl
8.3Z#& % rocking rabbit playsam

9.5 bird architectmade

10. 43k EE24h omar the owl clock  vitra
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R RMEERREZ - EERERFEREbulthaupE it TIME TRASCENDING KITCHEN ARCHITECTURE, THE FIRST BULTHAUP SHOWROOM IN CHINA
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HEIRITHEF NEW at Design Republic

2008 EZ, WItHFELHINMFHRIE: Venini, AFEX
EHERFBIZATERME, KEERFIKEBHET zz%rs
ZH0E; Taiping, HREMIZF THERBE AR, UKE1S5,
FEMR. RITFAEZIZHEBNKREHS.

Design Republic introduces 3 new brands this spring:
lighting from historically significant Murano glassworks
company —Venini, floor coverings from world-reknowned
custom carpet manufacturer Taiping, and modern furniture
that’s built to endure from European brand E15.

Venini

Venini#g AN A E KT IEHIEZ

MAERIEARLETZHRE, A6

Fro21%, GIRARMEIBIZ
G+ 5 Fik B — L S IH A0

—LIIm. fIIEES, Veninig

RBEARKIMFAEH *&ﬁ)ﬂﬁﬁ

d&1E, BEGio Ponti, Carlo

Scarpa, Tapio Wirkkala, archi-

tect Ettore Sottsass, Alessandro

Mendinild & Campana Broth-

ers®, WittMELH M—F 87~

. KTEAEAVeninitI—AF=mAFIATF19305F, &I AAH
BME S H B 1A Olivettidl 2990 A E & 1T BICarlo Scarpa m
KT Veninif (TR RIF S HYIEMBRT, SHFAHNH
MR ZAREYIEMHREEEYE, LRIFXMEERRE
HiE, MEFRENEREMES.

Venini is a world recognized Murano glassworks company
founded in 1921 by an architect and a lawyer with an inter-
est in well crafted and well designed glass art. From its
inception, Venini has always worked in collaboration with
artists and architects such as Gio Ponti, Carlo Scarpa, and
more recently with Finn designer Tapio Wirkkala, architect
Ettore Sottsass, Alessandro Mendini and the Campana
Brothers to create their unique pieces. Lighting was added
to their collection of objects in the 1930s — most well
known among them is Carlo Scarpa’s chandelier for Olivetti
offices in NYC. Venini has also been shown in various mu-
seums from New York’s MOMA (Museum of Modern Art) to
the National Museum in Stockholm, Guggenheim New York
and the Smithsonian Institute.

E15

MR RERMEISEBRERIFPhilipp
Mainzer5 ™= &% itIf Florian As-
cheF1995F MR HEISLHY, E1562
HAEH TR ERNE—REN
RIEREI4%EDS. BT, E15iBRERRTE
=E,

EZRERFmRAEW. SREFF B
& E15REFARABMSEAR. TEW. B REEERDEM
B, EMRMINFMEBHE—HRERIT g, E151&
Bpti, ARAGELIE, EgtMEMEIZIEARH, &
—HHERE A LITIE . BRMEIENSR, MHEINEE
T HAARBER.
E15 contemporary furniture was founded in London in
1995 by architect Philipp Mainzer and product designer
Florian Asche. They named E15 after the postal code of
their first workshop, located in London's east end. Today
the company has its head quarters in Germany.

Solid European wood, stainless steel, aluminium and

leather are selected with beauty, strength and durability

in mind. The feel and appearance of the material inform

the design of each product. E15’s shape is modern; the

craftsmanship traditional. Designed and built to endure, the

pieces are assured, refined and uncomplicated, allowing
L Y

—

the natural beauty to be
appreciated in its most
elegant form.

o i

=,

4N\,

Ty T T,

i TAI PING

AT B E PR TF

1956%, REMREFEER. NFHES, —EREELD
e URp EEFHNFIHBGEELZ, %)M\\i)kjb R
ZWER. RMALEMZERNRITARNELE. XTFASRER
ERMRAE RN FLHMERZ, RKEXMEFUHENNE
R EFWEIRIT, A100ENMNERNER. EIE. REF
Bfi. FANTKHL. FEREFNE P AR IERE .

Tai Ping Carpets International was founded in 1956 and

is headquartered in Kwai Chung, Hong Kong. Launched

in 1956 to preserve the centuries old tradition of Chinese
handmade carpets, Tai Ping today is widely recognized

as the supplier of choice to the world's most discerning
collectors, home owners and interior design profession-
als. Tai Ping uses the highest quality materials to handcraft
the innovative and sophisticated designs that grace the
floors of palaces, hotels, casinos, private jets, yachts and
residences in more than 100 countries.
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HEFFE DR NEWS

& B EVENT

Jasper Morrison Design Workshop

3ATH, Wit &£ 55 L FEERE R HFMEME KL E 2
T Jasper Morrison Design WorkshopB3&Es1. &7,
Wit EAER AR 1E T X Figit XIfiJasper Mor-
risonB IR U R RITHBBEERH: HLEERENET
HiJasper Morrison 3 & 1550 F £ 2 & B i i1 B9 PR 2 AR EE 4 P
BitrR.

March 7th, Rado Switzerland and Design Republic spon-
sored a Jasper Morrison Design Workshop at Design
Republic’s store.

Design Republic’s founder Rossana Hu co-hosted the
event with a lecture on Jasper Morison design concept and
design inspirations while Rado introduced Jasper Morri-
son’s the ceramica chronograph limited edition for Rado
50th anniversary celebration.



HEFFE DR NEWS

Wit EFNFREE R DR NEWS CLIPPING
NETZHE NP B R ITIARG, NFmERBIRSZHE
BRI, RTINS T E RSN R IRE S
From design events to designers visit to product launches

to awards. Design Republic enjoyed coverage in both
national and international media.

Wallpaper 10.2006

M2 /The Outlook Magazine 10.2006

7 J& 2 #/Shotenkenchiku 01.2007
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Interni 03.2007

R B E/Elle Decoration 08.2007

fif 1 4t 4 /Esquire 12.2007
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DESIGN SOCIETY

Members-only Design Society was created to offer a professional social
platform for dedicated designers and special patrons within the architect/
designer community. Design Society aims to sponsor various activities iIn
an effort to facilitate professional exchange, as well as elevate design
issue awareness to a wider audience. Benefits include subscriptions to the
quarterly Manifesto magazine, exhibits/dialogues with influential designers
(past events have included Tom Dixon, Marcel Wanders, and Ross Lovegrove),
and book discussions.

BIT ARG §E AEUV AR TTIT. BRIMIASIX —BHARN A T E R A — DT W SUg 12 F
éoWLQﬁHLﬁ DERERITHERBESIRERN TR, BN OEFIRESRKARNIRITEIR.
BT AR R AT LT EMani festoZEH|, SMEB8EFHAZZRITFSENER. WiE (ZFI35

SERIRNIEITIPAE . Tom Dixon. Marcel Wanders FIlRoss Lovegrove) PURIFBEZER.






