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“The 20th century witnessed the Bilbao Effect(Bilbao
Effect was coined as the Guggenheim Museum Bilbao
by architect Frank Gehry transformed a gritty port city in
northern Spain Bilbao into a tourist magnet) : the ability of
architecture to put an organization and even a city firmly
on the world map. Now that architecture with a built-in



wow effect has become the norm, attention is shifting to
the interior. What’s the secret behind the current power
of this amalgam of fashion, design and architecture? And
how does interior design influence the private and public
domain?”

Mark Wigley (Dean of Columbia University’s Graduate
School of Architecture, Planning and Preservation) , in the
above written statement describing his topic for a lecture
given in the Maastricht Great Indoors Award Conference,
very poignantly described the current state of the affairs
in the world of interior design. These are questions
that occupy those of us who tread the boundaries of
design every day. How we approach answering them is
becoming increasingly important for design professionals.

The “interior” is a modern

phenomenon, not because

people only begin to

live inside houses in the

modern era, but because

the “interior” became a

field for exploring our

own expressions of self

during this era. The study

of how we place our

chairs to watch TV, how

we divide up our walls t0 garbucks, 2E %

create privacy, how we open our windows to let light in

taught us that the interior can become a world for us to

claim. The designed interior is now a microcosm of the

designed world at large. Brands are identified by their

recognizable interiors:

McDonalds, Starbucks;

fashion designers use

their retail interiors as an

extension of their design

identity: LV flagship stores

" logo-clad windows by

Jun Aoki (well-respected

Japanese architect,

established Jun Aoki

& Associates in 1991),

Prada’s muted lime green

walls; and corporate

cultures are redefined

by new office interiors:

prada flagship store japan B Zxpradapffiil [5 Bloomber g in NYC ’

Google in Mountainview. One of the most significant

new developments in the world of interior design

is the stardom quality that designed furniture has

assumed. Like buying an LV bag, purchasing our first

Arne Jacobsen Series 7 Chair is a rite of passage. It is

the quickest ticket to receiving the approvals from the

taste-makers and style

setters of today, because

interior design is no longer

relegated to a pastime for

the wealthy and the bored,

a haven of oversized florals

and gilt period-inspired

furniture. It has become

an additional dimension bioomberg

through which intellect and creativity have come to be
expressed. It can be stark,
it can be practical, it can
be economical. It can even
be made from discarded
materials and objects.

LV flagship store japan, HZLViffi 5

The rethinkers of design

comes new to our store this

month. Amsterdam-based

Droog design is a do-it-

yourself intellectual quick-fix,
series 7, 771 to the rescue with forward-
thinking products like '85 lamps’ (p.16) and ‘Rag Chair.
" Augmenting our domestic side are new candles from
Mariage Freres (p.19) in Paris and malin + goetz in New
York.

Looking forward to a happy end to this year and an
inspiring start to 2008!

lyndon neri 25£8/& rossana hu 3FL0Hf
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namecard holder and pen, acme

shanshui ashtray, neri & hu

cigar cutter, stelton

notebook, moleskine
design books, vitra

namecard holder and pen, acme
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purse, woodnotes

1/3 salt ppers & hu

cork screw, stelton

vignon foil cutter, menu

tablecloth, neri & hu

kinesis home system - version, technogym

coffee service set, alessi

zisha tea cup, neri & hu
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LYNDON NERI VS ROSS LOVEGROVE

*FRoss Lovegrove

R ERERY LA RN MEAI1EREREFZTE AL, HERF LB
BHEMREL, BIEAHGTRZAREYE. AL IRGEEHIE. B
(A7) , BREAFAC. ERFCHAGRIEHIE- 7£1993F AR
BRI EdR . B FEFICNNF2006F 11 17 it REFE L.

Lyndon Neri (fg#RLN) : {R%F, Ross, ##KW, RESRILTXAZEHEG
BIBRRRMIF K. BARRIE, X MHFRTS AT
Ross Lovegrove (f§f#RRL) : Lyndon, HIBZ2FREMRHII. HXkIIL
To
LN: XERE—IXRFHEDG?
RL: &, BREJURT, EXRRANBREESHRINAER! & ABTAH
e RITMIEHRRE.
LN: f+AKRFARER L IRAI R BK?
RL: RZME. RIHBH, HERBFHLEUMURAREN. REXRTREMHIE, REFTMLEEEFER
To RIEWLL, LW «HIILIRRY « «EREHIEY UK <MY , RAUBERNE, XEREHER
B AL, BENEEEH, B RLUFHNRESECNE.
LN: AL RERE?
RL: &, THRRITERS. FERSERNERS, MHZLETHEMNEBEEZILAERER.
LN: Y351 BE2HERE, LwStudio Job. Maarten Baas. Marcel Wandersi{ & Marc
Newson(Z A, RitIH) , M EMR—EXEMARENT R, Mz RNERSBHMNIE. XEE
FRIRITR, ERZAR?
RL: B8R, RUERBELAMERITEMTAT, Btk
B WTMES, RERMFHRR, FTehEE. ke
BITH, BERERNFLCENER. RRIARABLER
7, WRANEZHEBETRERITERRALRNER.
XfrE, EXRAI—MERZH, B —EEHXDT,
TEERAECHN. BRANEHTFB/AEZXNMFINNTE
7. SFE=ZFHHIE, FAPhilips de Pury (ZEM
RZARZEITRAZT) AT —1TRE, REYER (
endurance), REBK LEBRT THREBRNIESR. XL
Ef, BRRATHAHEMBRGIE. XLEEREELEET
BIE+RE-EHEEMRN “BIAR” #He. XFRHY
G, UEAANBERRE, XEERABBEZR, B
RNERKEELRENECHAZ BT L BEIHEN. endurance
LN: ITERENIEERFIET. BREETAELKREIEEER, MXEBALALTEN, EEH AKX
AREZRIR?
RL: FIRITHIKIR. XEKRAEF LY ERETHRARMRIN. XE~G, LhRBFRAS, EZMXEEF~
XEESHNEESBER.
LN: RFT/NFRABZHMRITIHG?
RL: ZEME. BRKE—TEARE, MBT—RXRZBEE. Ad, E—PMHIEENRETEHK
, EBMNZSTEERAMNEALAER. T, BMNRXRITSISETE .
LN: BZARR. ®ITHREERIFR R = £ F w52
RL: BATRUR LS, A, ARH - RERRERRLEN, RIAIMBERS. REEMEMUECHES
KREFTTEENBHAENEE, TEMEXMRSMUAENELXIMHMATRNARZESNE. BT
ABRVEGERXE, XtWEARE K ILE (Renzo Piano, BEAFURKZEEZMERIT) « FTEH/RI (
George Nelson, ZEMREXHBHAZ—) XLEKX
M EEN BB RXHNER. 2N6F, ZRFF
/R (Anish Kapoor, HREEMBER) HIEMIEE
BRME, BT, FRILASE, BEECHRFTLET
EWAH, 3F7T.
LN: FREMNZARAR. RiITITXERITEAHE? B
R EERERKE?
RL: HFAERSanaa==Z & (HAMHAERIT: %S
M EELDEIE) NESRIE, EBFHRMLEY R
AR, EEMEE LFERTEREENIREE,
XEHEBFER. BEL KA (Greg Lynn, ZEHENR
M5B IRITIF) —EXE, EEFHLE-BEE (Zaha
cloud gate sculpture by anish kapoor Hadid ’ éﬂ&mﬂﬂﬁ-gfﬁufﬁ) E’\] ﬂz‘:l‘z‘l:' °
LN: SHEMARIETH, &, RoAaQUusggitIime, G4 agig?
RL: THHAFSBITHNAR. RITMREEEMTRBIZITHARR, FeERITHMEMNETR. FESHI
TENMEXHRE . ERBER, ZEREME, FEBEEZER. SHIE, BARITTAEETSMEN.
RMNEBEXIREDD. REENER(IMERFFHIX A M.
IN: fREBARANRTA? REBEERALCBHFNERIEEFNRE?
RL: BIAERIER, FIAXNEBESAEN. BREEEXD, FTERAMBERARERARNE
Wit 7T Rt A, EANEFRBBTRT4, SIETREN “EEARE .
LN: &8, XPMR@ERARZT, BREEANFRARE. TH, RERI, EECHTURER T 2 IABNX
i, MREFEEF/R. BETREBHALAEBEMR?
RL: I REERH. WERLREIESRE SN, BRBESER—LERAT . EHLEHIMAERKNEH
BITEEXRHMB@. LW, PERANEREER. A EEFERNEBEAGRZT, A—RXLEF
KUBRTHEFZELE. KENFLHEELRE. BRLX. STEL. EMaEBEIRER, ETUs5
EALRUNERE, AMMMEAESEANFL. BXPAE, FEZHANs, BEEZMLSE, mMAES
AERFRBTEMM. MRELE T EFRIT, LR E (Dieter Rams, 20t 2 F AR A B &M LY
TAgHIm) NERE, Rl “XERG" , “TF8” , R . AT, WRIAARBLXRNERL
EEMRERENERAZNEN, BREEANT . MRAFEEHFH (Arme Jacobsen) BITHER
, REBANEX, RAMBERBIEEAR. BNEMNE, BRHATESHER, TREHETSMYRAER,
SEHERARBRERZI — P OBMREN “EEMNRER" MEA.
LN: HEBKRFT. MENBSETEEZHNEL, BCECFAREMABRREREREZANRT. . !
RL: #5.

Ross Lovegrove
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One of the UK's most prominent designers. Winner of numerous
international awards, his work has been extensively published
and exhibited internationally including the Museum of Modern Art
in New York, the Guggenheim Museum New York, Axis Centre
Japan, Pompidou Centre in Paris and the Design Museum in
London -where in 1993 he curated the first permanent collection.
He was awarded the world technology award by Time magazine
and CNN in November 2005.

LN: Hi Ross, sorry to drag you into another interview after all the
things you had to do today. | promise to make it entertaining.

RL: Lyndon, always a pleasure. | am just getting my adrenaline
back.

LN: Is this your first time in China?

RL: No, | have been here a few times and have even been to your
store the last time | was here. Amazing city and an incredible
new york times headquarter by renzo piano ShOp you have.
LN: What inspires you?
RL: Many things but | would say daily things that happens to humanity can be inspiring. | read and
watch news repeatedly. | like to be informed and stay as current as | can. | read the newspapers like
the Herald Tribune, the Wall Street Journal and the Independent which you might not be aware of
since it is not in China but yes they are all quite helpful for me in finding new inspirations or ideas.

LN: What bores you?

RL: Magazines especially the design magazines. | however love reading scientific magazines. It is
amazing the things you learn from science.

LN: Currently there is trend toward limited edition and people like Studio Job, Maarten Baas, Marcel
Wanders and Marc Newson (archiect and designer) to name a few that are doing huge and large
limited objects that are going for exorbitant prices. Are these product design or are they art?

RL: Quite frankly, | don’t know what design is anymore, | create form,l understand form and I'm
enjoying the digital age to create it. | am probably more an evolutionary biologist than a designer.
| would argue that the pieces you are referring to are probably more art manifested through large
designed objects. | actually have been doing these before it was even a trend but they were mostly
for myself. All the money | made went to this special project. | just had a show in New York in March
this year with Philips de Pury (U.S art and design auction house ) called ‘endurance’ where | showed
10 limited pieces. They were pieces that | have made in carbon fiber and aluminum. These pieces
really synthesize the concept of ‘organic essentialism’ | have been exploring the last 10 years. So to
answer your question, in my case these pieces are probably art because they are mostly made for
myself and less for commercial purposes.

LN: You sound extremely proud of these pieces. Are there
other pieces that you are proud of that are less exclusive and
more accessible to the public?

RL: The water bottle that | had designed. These products
are more about the meaning of ‘why we produce them' as
opposed to the product itself.

LN: Did you want to be a designer since you were a child?

RL: Not at all. | was raised in a military family and there were
no connection to design whatsoever but growing in a rather
strict environment taught me from early on to strategize and
organize. | was however intrigued by the world of design
since | was a child.

LN: Are there artists, designers or architect that has
influenced you?

RL; I can name a few but Jackson Pollock stands out as an

artist who | consider a genius. I'm very curious of the level .. vork new musem of contemporary art by sanna
of insanity in throwing himself at something in the way he did,and how it creates such incredible
profundity and value. | am interested in ideas and that is why ideas by masters like Renzo Piano and
George Nelson (one of the founding fathers of American modernism) means something to me. Works
by Anish Kapoor (British sculptor) for instance are so spiritual and good, it makes you want to quit.

LN: How about the younger artists, designers or architects, are thereparticular ones that stand out?

RL: | suppose the work of Sanaa (Japanese architectural firm founded by Kazuyo Sejima and Ryue
Nishizawa) and how materials are treated very differently and to a certain extent de materialize the
building is fascinating. Greg Lynn (U.S architect) is always interesting and works by Zaha Hadid (U.K
architect).

LN: Any suggestions to aspiring Chinese product designers or designers in general?

RL: Understand and absorb the essence of design. It is through real understanding, can designers
create something original. Do not buckle to commercialism. Stay positive and be individual as
opposed to part of a trend. Work hard because design does not come easy. We have to also
address issues of the environment. It is crucial that we start now.

LN: What is Ross Lovegrove’s legacy? How do you want people to remember you?

RL: I am not dead yet so this going to be hard. | hate thinking about this as | would probably like to
be remembered as someone who made a difference not only in design but in life. Creating what |
called “ a joy of existence”.

LN: Ok that is a bit broad, so | am going to ask the question differently. Ross, you have
accomplished a lot, and to a certain extent have done almost everything and considered a master in
your field yet you are very young. What else is there to do?

RL: I am not done. | am still working very hard on this issue and there are a few things that will
surface out soon. There are however bigger issues than design that | am interested in. For instance,
China being a consumer society. There are some really big things on the horizon that will eclipse and
surpass the facile, superficial debate going on at the moment about aesthetics. There is an amazing
potential for the industries, brands to engage in something that is way more global and human
in the bigger debate. There is more opportunity and business to be made joining this front rather
than going against the grain of human needs. If you see something designed, for example by Dieter
Rams (German industrial designer), you might say that’s restrained’ and ‘quiet’ and ‘calm’, but it's a
complete misnomer to think that only things which are linear and of a particular scale are modest. An
egg chair by Arne Jacobsen, which is completely organic is very modest. So, we as people need to
understand that by jumping into the world of form you can reduce mass and material but still create
something that has more a ‘joy of existence’ that | was referring to in my previous answer.

LN: Beautiful. Abstract concepts that will require some thinking but definitely interesting and as
always very inspiring. Thank you for taking the time.

RL: Thank you.
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PERSISTENCE OF VISION
Shanghai Architects in Dialogue
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This book spotlighting today’s Shanghai is the first in an
upcoming book series Persistence of Vision. Hong Kong
will be included as one of the cities in the coming series.
The conception of the book project was prompted by
China’s present state of massive demolition of old and
original buildings, and the rapid architectural production
of the replacement structures. Because of the time
pressure, architects are often unable to thoroughly
consider the projects thrown upon them, each of which
are shaping Shanghai’s architectural identity. In the book,
these architects of different backgrounds, nationalities,
and experiences are asked to slow down and ponder the
issues.

Taking on a filmic presentation and an oral history
documentation approach, Persistence of Vision: Shanghai
Architects in Dialogue not only provides a view on the
ethos of the changing China urban frontier, but also
attempts to present a discussion platform—to explore
and contemplate an architectural vision and language
behind the rapid urbanization process in Shanghai. This
bilingual book is co-published by Design Republic and
MCCM Creations.

Foreword: Visions of Shanghai

‘One should build only those things which by their
excellence are worthy of being destroyed’.
Jean Baudrillard

As a response to China’s dramatic developmental
demands, architects and planners have recently been
grappling with new ways to understand the practice and
production of architecture in the “new frontier.” As this
necessitates a new thought paradigm for approaching
specific issues that relate to designing, planning, and
building in China, scholarly works covering the areas of
history, criticism, and theory slowly begin to take shape
in an attempt to answer many difficult questionings
confronting this context.

This book is a collection of interviews with architects
living and working in Shanghai, edited together to create
a virtual collective conscience, providing insight to the
current and future state of architectural production in
China. This project aims to contribute to this effort of
understanding to ultimately form a collective voice — from
the perspective of history, documenting first-person oral
descriptive accounts; from the perspective of criticism,
offering personal judgement and interpretations of
space, image, and idea; from the perspective of theory,
posing alternative solutions for abstraction, evaluation,
and extra-disciplinary relationships. The first of many
series to come, this begins with Shanghai, where the
specificities of the environment, its people, codes of
construction and conduct...etc. provide a glimpse into
larger questions of how a nation is inventing a radical
new global culture.

This concept of “persistence of vision” is central to the
reading of this collection. Not only because it is the
chosen methodology for delivering the collective voice,
but because this filmic process in a sense relates closely
to how we as architects experience a changing city such
as Shanghai. For those of us who cannot absorb its
speed of change, through all the radical demolition and
construction, Shanghai remains in our memories a series
of still frames... When an entire city block is erased
before our eyes, we rely on those mental still frames

to reconnect with what we have lost. This profound
connection shall contribute to the formulation of critical
theory, relating architecture to culture and history,
thereby informing future generations of architects where
we came from. We hope this book will do something
similar, connect us to our visions of Shanghai.

Rossana Hu and Lyndon Neri

Founders, Neri & Hu Design and Research Office and
Design Republic
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DROOG

DroogZEM Z B2 “FIR"NER, Xk /RDroog Designiy
WIT2EE. FW. REEMRN, RN ERKIZZ
. OREBMRALBEWBETANSS, URERNIH
Iit Droog Designfyi% it B4 AMENE 5 W AR BRI
%, EME5NEERE, A8 MHEREEMEEMAT
TREOEISE, FHRESIARARMEL.

Droog DesignfZ =~ e B 5 7 #f(Renny Ramakers) FifHr 01
72 (Gijs Bakker)F1993F £ E 632 ). Droog Designf Fr
BRUMERTIERERENAERMEREX, RRE—FE
B M, R—MNAEENREIRE

In Dutch, droog means “dry” (as in “dry wit”), and
unadorned or simple. Droog is not a style. It is a brand
and a mentality, a curatorial collection of exclusive
products, a congenial pool of designers, a distributed
statement about design as cultural commentary, a
medium, working with cutting edge designers and
enlightened clients.

Droog Design, a design collective set up in 1993 by Gijs
Bakker and Renny Ramakers, incorporates the work of
an international cadre of contemporary designers working
with low-cost industrial or recycled materials.




MAXALTO

Maxalto 73R AF] B&BEHER B AV L Ik 4 =X Fp A
RE, 8% SRER. EF. #E. BEREUARFER™
M, B ‘IRELR” RIDEK.

HEAFI B&B B 1966 £k, —HEURRAGMEE
E—faM e B ARF BABAER BRIV BEZHIHAR
THER. NNREREFRFRNTCTEEEREREN,
WHT—RIMAMZHRESR, EERFRITEFRSE
TEERE. . BMEXF B&BHHE, MRKERZAF
EARRBORAER. BE AR NIHFL P OSEARIT
B E1E, AT B&B MREEEEEL BN IHEE
NRAWFEBE. FIHXLERNFERKFULEIRE
TEIRE, GRUERKREXRT TR IHRERE
Hy“Compasso d’Oro” &I .

Maxalto is a part of the B&B lItalia group specializing in
the manufacture of wooden furniture including high and
low tables, chairs, credenzas, bedroom furniture and
storage systems including ‘modern classical’ sofas.

B&B Italia has been a leading company in the field of
contemporary furnishings since its founding in 1966.
The Company’s ability to reflect contemporary culture,
to sense and anticipate trends, to respond to changes
in taste and living needs, has resulted in a collection of
world-famous furnishings, which account for a crucial
chapter. In the history of Italian design, B&B ltalia’s
success is based on a matchless alchemy of creative-
ness, innovation and industrial skills, aimed at produc-
ing “timeless” products “lasting through time”.

oW

yo!
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IR, PEHEMEN .
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Magis /a8 BFER A EIR, HAERSZE2KMFIRITIE (
Richard Sapper. Jasper Morrison. Stefano Giovannoni.
Marc Newson. James Irvine. Konstantin Greic. Ron Arad.
Bouroullecs 5% %) URERZMINEGXAMMNEER
Eo

NEEHRETHEHRANEE Wallpapery HENSEHE
, Perazzaft AW H BT ALEF AN T RAN ZE.
Magis is the brand that has given a novel twist to domestic
design, building its identity on incorporating leading edge
technology into mass production.

Founded in 1976 in the bustling north eastern corner of Italy
by a newcomer to the furniture business, Eugenio Perazza,
Magis is today a giant international design laboratory that
constantly puts itself to the test, seeking technological
sophistication and employing a highly diversified workforce.

Magis seizes the day. It embraces the creativity of leading
global designers (Richard Sapper, Jasper Morrison, Stefano
Giovannoni, Marc Newson, James Irvine, Konstantin Grcic,
Ron Arad, the Bouroullecs and many others)and channels it
towards objects perched on the cutting edge.

The company even earned kudos from the trendsetter’s bible,
Wallpaper, which placed Perazza on top of its list of “Ten who
will change the way we live”.



MODERNICA

Modernica R BIfE N B RATIER, HEAESZEN
BIERR BRI RECERANRE . BFRERMF. &
FE R George Nelsonfi K847 (Bubble Lamp) ,
TR ARV R Howward Miller 2 8N THRAR.
FBEMSETYAEModernic A A HiE, HEMNANUARZE
RIEMIE K SR Z—

Modernica has based their company on recreating works
of some of the finest furniture, lighting and accessories in
modern design and made them high-end. Modernica has
reissued the George Nelson Bubble Lamps to the original
specifications using the original Howard Miller tooling.

All Bubble Lamps are manufactured by Modernica and
featured in the permanent collection of the Museum of
Modern Art in New York.

t 8621 6329 3339 www.thedesignrepublic.com
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The World of Charles and Ray Eames

EamesfiR &R &
EamesfiR &R KIZITF
194545, X fEMm, BNl
fEILELE, TRAEERA

What: Designers HIRM . B ARHILE,
TR TR AR R 31 A B9 B

Where: American %
Known for: groundbreaking contributions to architecture, furniture Eamesx®aR#IfET FfE

design, industrial design , manufacturing, photographic arts.

E/REr A ET (Charles
Eames) 4£F1907FH

BHBEMERGHT. i
EIILKRE, HEFTX
TREEFRNXEB. ER
HEERFEAELEWMA
FETHE, BEAH=
5o TIR{E e Wi%F (Frank
Lloyd Wright) %58 I o
At 7. 19304,
EHREEIDTESHER
Rt AT BRI
ESRABRZINES
SIS, RETEHHBRM T
EZHERIAFERNESF
&, HERERAFRERI
BITNSEAD .

Charles Eames, born in
1907 St. Louis, Missouri.

He attended school
there and developed an
interest in engineering
and architecture.
Attended Washington
University on scholarship
for two years but thrown
out for his advocacy of
Frank Lloyd Wright.

1930, Charles started his
own architectural office.
He began extending his
design ideas beyond
architecture and
received a fellowship to
Cranbrook Academy of
Art in Michigan, where
he eventually became
head of the design
department.

eyl - FBET (Ray
Kaiser Eames) 4 Fastt
Z—+FRAPHR MR AR
BILM. hEEANFE
JHMXEreEXE (Hans
Hofmann) . Stk
Fm=menZARER,
EBILBE TERE, ¥
BN FR T BT (
Eero Saarinen) #&35
AAMRERENE “B
TMREKXE Wikit.
EIRETFIR D MR TR
ERBELE XML,
RETHEI—5X.

Ray Kaiser Eames, born
in Sacramento, California
mid-1920s.

Studied painting with
Hans Hofmann in New
York.

Moved to Cranbrook
Academy where she

met and assisted
Charles Eames and Eero
Saarinen in preparing
designs for the Museum
of Modern Art’s “Organic
Furniture Competition.”

Charles and Eero’s
designs, created by
molding plywood into
complex curves, won
them the two first prizes.

EHRETME 1941 FRE,
HEEFEMAERL.
Charles and Ray married
in 1941 and moved to
California.

, ERGREBEEAY
RREZAEYERL. 5
X, FREREREXR
AR RE R —1F.
Vitrazk B S — BRI B
HRENRSR, LeERE
FBRHTRR—EBF
XFHRB LS iR
B (RAWMAE, IR
) 5P, SRR 1000
e AREHERRTE
1R

The Eames Plywood
Elephant was designed
in 1945. Conceived both
as a children’s toy and
as a decorative interior
object, the Plywood
Elephant catches the eye
with its cheerful curves
and flowing shapes.

Only two prototypes
were produced, both of
which were subsequently
displayed in an exhibition
at the New York
Museum of Modern Art.
Today only one known
model remains in the
possession of the Eames
family.

Vitra celebrates the
100th birthday of
Charles Eames with the
first edition of the Eames
Plywood Elephant. This
numbered edition is
strictly limited to 1000
pieces in each of two
different finishes: natural
maple or red stained
maple. These versions
conform to the historic
prototypes.

t 8621 6329 3339 www.thedesignrepublic.com
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International, 7R 4
FIXERE.

Furniture design:

Ray and Charles were
commissioned by

the Navy to produce
molded plywood

splints, stretchers and
experimental glider shells
during the war.

In 1946, Evans
Products produces
the Eameses' molded
plywood furniture. Their
molded plywood chair
was called "the chair
of the century" by the
influential architectural
critic Esther McCoy.
Soon production was
taken over by Herman
Miller and continues to
this day.

Vitra International
manufactures the
furniture in Europe.

organic chair

eameses' house

ki)

19495, 1A «ZRHME
RRE> BT RREET
WH—&5, BEREMERE
MABEIMED LERER
HHERATHINBESHR.
= MAIRIT, SR
BUETAEGER, SXMEEM
AERERT. BRI IR

M.

Architecture:

As part of the Case Study
House Program in 1949,
Charles and Ray designed
and built their own home
in Pacific Palisades,
California. Their design
and innovative use of
materials made this house
a mecca for architects and
designers from all over the
world.

t 8621 6329 3339 www.thedesignrepublic.com
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FEIE:
S0FR VA IEEE 2R ok 3K
B,

1956 FE Z HiLounge
Chair and Ottoman, 704
REHR. & BEND
NERE, ALEHT.
BB IRE PRI H 1R
Tandem Sling Seating &
o

Photography/Film:

In the early 1950s, the
Eameses venture into
flmmaking and created
over eighty-five short
films in a wide range

of subjects. Toccata
for Toy Trains and
Powers of Ten are two
brilliant examples of the
Eameses’ skill, creativity
and far-reaching
interests.

The Eameses continued
to create new furniture
designs into the 1970s.

Examples include :

Molded plastic or
fiberglass chairs from
the early 1950s , Lounge
Chair and Ottoman

from 1956, sturdy,
comfortable and elegant
office furniture in the
1960s, as well as the
Tandem Sling Seating
designed for Dulles and
O’Hare Airports.

lounge chair and ottoman

la chaise

B /RATF19785F8 721 A
Mttt o 6 RHE—X,
ELEIPN

5K, BEREMLIL. &
THAE @A — L
FEames DemetriosfE iz
EFRBEARE, BRER
Bigit. B, MM, M
= s E.

Charles died August 21,
1978. Ray died ten years
later to the day.

The Eames Office still
operates today. It is run
by Charles’ daughter,
designer Lucia Eames,
and one of her sons,
Eames Demetrios,
releasing their designs in
furniture, film, video and
other media as well as
creating new products.
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Richard Hsu spent the last 25 years in the fields of advertising / branding / design, he has worked
in New York, LA, Tokyo, Paris, Bangkok, Kuala Lumpur, Singapore, Kaoshiung. A list of his past
clients and projects include: The New York Times, MoMA / Museum of Modern Art, Bank of
America, Elizabeth Arden, Sotheby's, Boeing, Sony, Warner Music, Shiseido, Nike, Heineken,
eno, Conde Nast/VVogue, L'Oreal...and a host of other world-reknowned clientele.

He presently teaches at New York University, and has held seminars and classes at Columbia,
Shanghai University, DongHua Universoty, Berlin’s Hochschule der Kunst. In 2005, Richard
opened his own brand consultancy company in Shanghai, h+ branding, focusing less on
International companies, and more on Asian businesses. Richard believes in projects, ideas and
initiatives that are "do good, feel good".

1.What are your favorite travel destinations?

Havana, Bali, Punta Del Este, Rio, Venice, Tokyo, Bangkok
2.What is your greatest fear in life?

To lose my love ones — parents, dogs...

3.What book are you reading right now?

Not one specifically, | have 10 different books open, as | read and research for my work non-
stop. | tend to spend my free time away from words and ideas, but on music and sports.

4.Why do you live in Shanghai?

Three reasons: to be closer to my dear parents, to get to know my birthplace better, and to see
what | am able to bring back to my hometown, to be a bit meaningful rather than commercial

5.What recharges you creatively?
people, talents, ideas, friends, love, happiness, silly happiness
6.What does “domesticity” mean to you?

It means loving one’s home, being comfortable at home. We tend to go home to find peace and
to escape from the city.

7.What is your favorite room in your house and why?

Living room - it is relaxing, larger, open, free, where friends meet, where music is played, where
my dogs and | lazy around.

8.Talk about your aspirations in your creative career.

To focus on work with fewer and best clients, to develop meaningful and inspiring projects , and
to be surrounded with the most wonderful teams and talents.

9.How has Design Republic inspired you?

To be reminded of the great designs of the world and to be reminded that some things are harder
to find in Shanghai — perfection, quality, simplicity and power in design (force tranquille).
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Gaining recognition and popularity as a designer and an artist, Jiang Qiong Er, divides her time
between Shanghai and Paris, and exhibits at galleries in numerous countries. As a designer of
interiors , furniture and fine jewelry , and as a painter and photographer, her creations take form
following her inspirations and emotions. Jiang Qiong Er has won a lot of national and international
art and design prizes. She was the first Chinese designer invited by “Salon du Meuble a Paris”,
selected as “ the favorite of Gallerie Lafayette’. She has worked with several internationally
famous brands, that recently included an invitation by Hermes to create an installation for their
shop window in China. Qiong Er always feels that she is born for art and creativity.

1. What are your favorite travel destinations in the world?

Eternal Europe, new India, endless China

2. What is your greatest fear in life?

If one day, | will have no more inspiration, no more love or no more passion

3. What book are you reading right now?

“Wei Chen”, written by Qian Zhong Shu . I've read it many times, but always discover different
things.

4. Why do you live in Shanghai?

My native city, the city that raised me, the city that offers me lots of opportunities and
challenges. This mix of east and west suits me very well. It is home, it is comfortable, it is
exciting... like the Shanghai “Hai Pai”(Shanghai style) culture.

5. What recharges you creatively?

Doing architecture, interior, furniture, jewelry, painting, music and traditional opera , all these
different activities when they cross each other, they recharge my creativity a lot

6. What does “domesticity” mean to you?

It means : an intimate space where we can be 100% “true us or me”. A place where we release
ourselves, and feel free, and safe...

7. What is your favorite room in your house and why?

| love my reading area where we can also watch movies, because this space is very easy,
relaxing, spiritually rich, and comfortable. No stress...

8. Talk about your aspirations in your creative career.

To bring the Chinese design and creativity into the international stage. To share , to marry better
these eastern and western cultures and to do less but more meaningful projects. Keeping time
for “pure art”.

9. How has Design Republic inspired you?

Design republic has good taste, good selection, good communication . It helps me to keep in

mind that we still need to work hard and play on the same stage like the designers the store
features...

t 8621 6329 3339 www.thedesignrepublic.com
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Design Republic Anniversary

Sep 2007

September 21, we commemorated Design Republic's first
anniversary by unveiling our own-brand product line, neri

& hu, at the Bund Five flagship store. Through the product
preview and visual display, we offered citizens of the republic
a visual representation of our design paradigm.
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2007 Shanghai Creative Industry Week
Nov 2007

Design Republic represented well-known Dutch design brands Moooi and Droog at Shanghai
Creative Industry Week, held at 1933 — one of the 3 biggest existing slaughtering houses in the
world. Organized by Shanghai Creative Centre the event is to showcase and promote the projects

and designs from various industries and countries.

Design Republic at Creative Week
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Home Fashion & Design Exhibition
Dec 2007

Design Republic showcased its furniture collections at
Home Fashion & Design Exhibition held at Shanghai
Exhibition Centre. The exhibition is held by CMP
Exhibition to show design focused home furnishing
products from top furniture companies and well-known
designers under theme of “Design Everywhere”.
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Design Republic Book Launch
Dec 2007

A Design Republic book in
association with MCCM Publishing,
Persistence of Vision:Shanghai
Architects in Dialogue gathers
voices from 50 architects —foreign
and native— living and working in
Shanghai, to engage in conversation
about their lives, projects, views,
and their vision towards the city
and its architecture. The project
directors and executive editors
Lyndon Neri and Rossana Hu
attended the book launch event at
the Point To Life Design Bookstore,
in Hong Kong, 13th of December.

2007#128 - 2008428
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Jasper Morrison
Special Rado Watches Exhibition
Dec 2007 - Feb 2008

A special Rado watches set by industrial design genius Jasper Morrison was exhibited at Design
Republic after its China launch, Design Republic was appointed to be the exhibition venue for this
set of 5 watchs. The limited edition watches - only 10 sets worldwide - were designed especially
for Rado's 50-year anniversary.
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Design for Asia (DFA) Award

Dec 2007

The Design Republic Flagship Store won the DFA (Design for Asia) award for Best Design of
Greater China 2007. DFA is one of the most influential design awards in Asia.

DFA award ceremony DFA award ceremony
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Design Republic stands for a new birth of life and style. At its foundation, it is a republic of life-life that creates meaning and understanding through
its relationship to objects of habitation. We seek to explore the relationship between people and the simple objects they use in life-a plate, a teacup, a
chair; it is here where we discover the beauty of everyday life. Design Republic is also a republic of style--style that creates new ideologies in design,
retail, and merchandising concepts embodying a distinctive aesthetic for contemporary China. We cross traditional boundaries to merge old and new,
traditional and modern, opulent and austere, to ultimately create a dynamic platform of design.









